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A day in the

As | zoom in on avirtual London map displayed on my
countertop to find a good hotel, | remember the old days of
the Internet, 25 years ago, when you had to go on multiple web
sites to find a place to stay. Way back then, OTA’s were kings -
like GDS and travel agencies were 25 years before them...

Ah, good! A hotel and a B&B begin to blink on the map based
on my needs, filtered out for me considering thousands of
parameters, from multiple sources: my preferences, loyalty
status, schedule, reason for travelling, the past experiences
from people in my social circles, the hotels’ global quality
ratings, prices, promotions... | choose the ABC Hotel, and
now a question pops up asking for my mood. | answer, and
the map zooms automatically to a specific room in the hotel.
After a quick virtual tour, | touch the window to validate my
reservation for tomorrow.

The following morning, driving to work, the price tracker
plays the following audio alert through my car stereo: “The
ABC Hotel is now doubling loyalty points if you upgrade to an
executive room. It costs an extra $15.00. Should | confirm the
change?” | answer yes and ask how many more points | need
for a free weekend in Venice. Not long now!

Later that day, on my flight to London, the hotel’s virtual
concierge confirms my check-in and proposes a reservation in
their restaurant. It’s having a special “Fish & Chips Night” they
know | would like. But | decline and ask instead for the room
service menu, and pick the special package of pizza, ice cream
and a movie. | order for delivery at 8 pm.
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Hopping into a taxi at Heathrow, | enter the hotel information
into the driver’s GPS and push the “geolocalize” button which
lets the hotel know when I should arrive.

We pull up at the entrance of the hotel right on time. The
Welcomer greets me with a warm “Welcome back, Mr. Idrac!
Your room is waiting for you.” It still impresses me that he
recognizes me... even though | know it is just thanks to some
basic technology: the Welcomer’s augmented reality glasses
have given him all my details, right down to the proper
pronunciation of my name.

| open the door of my room with my fingerprint on the lock
and yes indeed, the room is waiting for me, just like | like it,
with the temperature set to my preference (a display confirms
the Fahrenheit reading), and the room’s LED lighting set to a
calming blue/green tone.

My smartphone suggests | call my wife. | confirm, and ask for a
video chat on the wall screen. The 3D image is so crisp that it
looks real. I only regret that | have chosen a hotel that doesn’t
yet offer smell-o-vision. That’s becoming a “must have” in
some regions of the world.

On the personalized social map displayed on the interactive
wallin the room, | can now see that my good friend John is
also staying at this hotel. | wave my hand over the desk which
brings up a virtual keyboard display, and have a quick text chat
with him; we agree to have breakfast together tomorrow.
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| turn the virtual dial to fade the window to black. The | add
some Milky Way effects just for fun.

A message line indicates that my pizza is being prepared and
will be delivered to my room as scheduled. If I want, | can
access the full nutrition information, and my health data will
be updated automatically with my calorie intake.

I browse the movie directory by waving my hand in front of the
wall screen. Good, they have “Iron Man 25”1 It hit the theaters
just last week! The room lights dim automatically as the 3D
movie starts. A few minutes later, there’s a knock at the door -
my dinner has arrived - and as it is being delivered and set up,
the movie automatically pauses and the room lighting comes
back up.

After finishing my dinner, | place the tray outside in the hallway,
where sensors alert the room service department for pickup.

Finally the movie comes to an end, and | give it a 4-star rating
to let my friends know it’s definitely worth the 50 iBucks it cost
me to watch it.

Now | walk into the bathroom. Through voice control, I turn
on the mirror TV to my hometown’s local news and enjoy a
shower set at a perfect 97°F (as stored in my profile, based on
my past shower history).
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Laurent Idrac has been Accor’s Group CIO since January 2012.
Before that he was SVP, IT for Accor North America based in Dallas,
Texas. A French-American citizen, Laurent graduated from a top
French business school with a minor in IT. After a short experience
as an IT sales rep, he started his career at Accor in 1983, holding
several positions in France. He was managing all the reservation
call centers worldwide before joining the Corporate IT Department.
in 1996.

I then hop into bed, which is as comfy as I like (my personal
firmness comfort is 46) and in no time at all, I fall sound asleep. ..

The next thing I know, my alarm comes on, and I slowly emerge
from this dream... yes, it was indeed just a dream. A friend

of mine who is a privacy freak would not call this a dream

but his worst nightmare. But none of the technology I've just
described is sci-fi. Some of it is already pretty old, in fact.

We do not know what will be mainstream tomorrow, but we
can already take three lessons from this vision:

1 We shouldn’t raise customers’ expectations with a beautiful
icing on the cake if we cannot first provide them with an
excellent and consistent cake.

2 Keep it simple for the guest.

3 Build strong “foundations” in order to be
agile in “interior design”

While keeping an eye on ROI, we nevertheless need to keep
dreaming and experimenting to discover what could make a
difference tomorrow.
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Publication Partners

HFTP, Austin, Texas, USA and Maastricht, The Netherlands, founded in 1952, is the global professional
association for financial and technology personnel working in hotels, clubs and other hospitality-related
businesses. HFTP provides first class educational opportunities, research, and publications to more than
4,800 members globally including, the premiere hospitality technology conference HITEC--founded in
1972. HFTP also awards the only hospitality specific certifications for accounting and technology - the
Certified Hospitality Accountant Executive (CHAE) and the Certified Hospitality Technology Professional
(CHTP) designations. HFTP was founded in the USA as the National Association of Hotel Accountants.

2 www.hftp.org

With an exclusive focus on global hospitality and tourism, Hsyndicate.org (the Hospitality Syndicate)
provides electronic news publication, syndication and distribution on behalf of some 750 organizations
in the hospitality vertical. Hsyndicate helps its members to reach highly targeted audience-segments in
the exploding new-media landscape within hospitality... channels of ever increasing importance which
are difficult to reach through classic wire services like PRnewswire or BusinessWire. With the central idea
‘ONE Industry, ONE Network’, Hsyndicate merges historically fragmented industry intelligence into a single
online information and knowledge resource serving the information-needs of targeted audience-groups
throughout the hospitality, travel & tourism industries... serving professionals relying on Hsyndicate’s
specific and context-relevant intelligence delivered to them when they need it and how they need it.

2 www.hsyndicate.org

Since introducing the world’s first electronic hotel door lock and first electronic in-room safe in 1979, VingCard
Elsafe has installed products in more than 42,000 properties worldwide, securing in excess of 7 million hotel
rooms. Today, their comprehensive product line is comprised of VingCard electronic locking solutions, Elsafe
in-room safes, Orion energy management systems, and PolarBar minibars. VingCard Elsafe leads the industry
in advanced locking technologies, including NFC, RFID/RF-Online and ZigBee-based networking solutions, and
offers the only UL-listed electronic hotel safe on the market. With an extensive worldwide service and support
network, VingCard Elsafe provides continuous support to its clients around the globe. VingCard Elsafe is part of
ASSA ABLOY Hospitality, the world’s leading provider of hotel locking solutions. ASSA ABLOY is a publicly listed
Swedish company traded on the Stockholm Stock Exchange.

2 www.vingcardelsafe.com

We all know that the future will be different, but how will it be different? For companies in the hospitality
industry, Wade & Co. uses scenario generation to get at the answer to that question - in strategic
workshops, team-building exercises, and conference presentations the world over. As a specialist in
business foresight, Wade focuses on visualizing how the future “business landscape” could realistically
change, ushering in new kinds of customers and competitors, creating new opportunities, and affecting
your chances of success. Heading the company is Woody Wade, who is also the founder and publisher of
the Hotel Yearbook.

2 www.1l1lchanges.com
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= VingCard
Elsafe

ASSA ABLOY

The First Invisible Lock

Essence by VingCard revolutionizes the electronic lock industry by housing all lock components, including the
reader, inside the door and therefore, reaching the maximum minimalistic expression, the true Essence of an
electronic lock.

Essence takes the definitive step in minimal hardware on the door and truly blends with any design requirements,
enhancing the style of your hotel and taking the user-interface experience to a new level.

You cannot see it, but you will experience the true essence of a secure and reliable electronic lock.
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hv VinsCard®

Stay Smart

VingCard Elsafe | P.O.Box 511 | 1522 Moss | Norway R
Phone: +47 69 24 50 00 | info@vcegroup.com | www.vingcardelsafe.com M.: E_ 1&;'%
Provider of: VingCard Locks and Systems | Elsafe Safes | Orion EMS | PolarBar Minibars L v
ASSA ABLOY, the global leader in door opening solutions. Forum E;":?'ﬁ

13,56MHz technology compatible with: | 1SO 14.443 A (MIFARE) | ISO 14.443 B | 1SO 15.693 | Near Field Communication (NFC)
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Hotel Yearbook 2014

In 2014, the Hotel Yearbook will feature a comprehensive outlook for major geo markets as
well as indepth interviews with hotel group executives focusing on key segments including
luxury and lifestyle brands. Additional articles include expert views in the fields of design,
environment, technology, social media, finance, education, business travel and human
resources.

« This edition will be available from 20 December 2013

HYB Special Edition - Digital Marketing 2014

The Hotel Yearbook branches out again with a new Special Edition onthe future of digital
marketing within the global hospitality industry. Authors include some of the industry’s

best known thinkers and doers in various fields such as reputation management, revenue
management, search engine optimization, social media channel management via OTA’s. More
information on this special edition will be made available very soon!

« This edition will be available from 5 February 2014

HYB Special Edition - Hotel Concepts 2014

The Hotel Yearbook branches out again with a new Special Edition on innovative hotel concepts
within the global hospitality industry. Authors include some of the industry’s best known
thinkers and doers in various fields such as architecture, interior design, branding and consumer
marketing. More information on this special edition will be made available very soon!

« This edition will be available from 22 March 2014
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