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Cluttering cloud claims
by Erik Weller  i

The cloud is cloudy
Ask ten people what the cloud is and you’ll get ten different 
answers. The cloud can be many things, but they all involve 
computing that happens on a large number of computers 
accessible over the Internet. The benefits of using the cloud 
depend on what you are trying to achieve. If you’ve decided to 
get rid of all your onsite servers and need to move your word 
processing and e-mail to a place where it can be accessed from 
anywhere, you could decide to rent space in a hosting center. 
Or you could use the cloud. One important benefit of the cloud 
is that, rather than buying disk space for your hosted server 
that is large enough for the growth you expect, you only pay for 
the space you use. 

Hosted vs. PaaS
When it comes to replacing PMS software or finding a PMS 
for your new hotel, you’re likely considering vendors that 
offer software in the cloud. Many vendors still offer the same 
software but now simply host it on a server in the cloud. 
That’s not what you want. True cloud-native software takes 
advantage of all the benefits the cloud offers. Cloud services 
providers, such as Amazon, Microsoft and Salesforce, offer 
their Platform as a Service (PaaS), which means they provide 
resources as required and only charge for what was used. This 
allows cloud-native software to grow and shrink as required. 
The benefits of this efficient elasticity can be passed on to you 
as the end user, not only through lowered pricing, but also 
because there is no need to procure hardware for you. These 

vendors will be able to start working with you the moment 
you sign up. Make sure your vendor offers software that was 
created for the cloud and not just moved to the cloud. 

Where is the data?
When you make the move to the cloud, be sure to ask where 
the data is hosted. If you have hotels in Europe, you should 
know that under the current European data protection 
directive (95/46/EC) personal data is not allowed to cross 
borders. Is that something your software provider can 
guarantee? In 2014, the new EU Data Protection Regulation will 
come into effect, which puts much of the onus on the vendor. 
Is your vendor aware of this, and are they prepared to put your 
mind at ease?

What about interfaces?
The number of interfaces that are used in an average hotel 
is staggering. Your Property Management System could 
connect with up to 20 different other systems of various types, 
many of which still reside within the walls of the hotel. From 
the PABX to the keycard system, from the pay-per-view to 
the digital signage system, and from the POS to back office 
software, most communicate using proprietary protocols. 
Ask your potential PMS partner how they deal with your need 
to connect your legacy on-premise systems with their cloud 
offering—especially those that require a serial connection with 
a 6-foot cable. Do they offer a proven solution that can deal 
with latency issues? Just converting serial transmissions to 

These days, every software provider worth its salt is moving its offering to the cloud. That makes sense for many reasons, 
says Erik Weller of iTesso, and technology buyers are pleased with all the benefits. However, it is important to beware of 
potential pitfalls when choosing a software provider, and to make sure you understand their claims, he says.
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an IP socket may not be enough. By the time the software in 
the cloud has figured out a response and sends it back to the 
serial port, the other system may have timed out. Be sure your 
vendor can reassure you regarding these issues. 

Credit card conundrum
The PMS processes credit card data. How does it deal 
with PCI-DSS security? If you’ve invested in becoming PCI 
compliant, the last thing you want is for your new software 
to throw a wrench in the works. If you’re still looking into 
becoming PCI compliant, how does the cloud-based software 
affect the process? Is it out of scope for both credit card 
guarantees and credit card payments? Be sure to have that 
conversation with the vendor.

Off balance sheet or out of balance? 
The idea of keeping the software you use off your balance 
sheet is great, but software licenses are just a portion of 
what your vendor invoices. You are also billed for training 
and installation services. What about ongoing training, and 
training for software updates? How has the vendor dealt with 
those costs? Have they been moved from CapEx to OpEx as 
well, or is it just the software?

The bottom line is—don’t let your PMS vendor clutter your 
mind with claims that their cloud offering can solve all your 
problems when instead, they might just create new ones.

About iTesso  
iTesso (formerly known as Hotel Concepts-Brilliant) is a leading 

global provider of advanced software solutions to the global 

hospitality industry. The company’s premier product is the iTesso 

Enterprise Lodging System, the world’s first true Cloud-native 

Property Management (PMS) and Central Reservation System 

(CRS), operating on the Microsoft Windows Azure platform. 

Founded in 1994 and based in The Netherlands, iTesso maintains 

four main offices on three continents in order to provide local 

support to their hotel clients around the world.

 u www.itesso.com
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HFTP, Austin, Texas, USA and Maastricht, The Netherlands, founded in 1952, is the global professional 

association for financial and technology personnel working in hotels, clubs and other hospitality-related 

businesses. HFTP provides first class educational opportunities, research, and publications to more than 

4,800 members globally including, the premiere hospitality technology conference HITEC--founded in 

1972. HFTP also awards the only hospitality specific certifications for accounting and technology --- the 

Certified Hospitality Accountant Executive (CHAE) and the Certified Hospitality Technology Professional 

(CHTP) designations. HFTP was founded in the USA as the National Association of Hotel Accountants. 

 u www.hftp.org 
 

With an exclusive focus on global hospitality and tourism, Hsyndicate.org (the Hospitality Syndicate) 

provides electronic news publication, syndication and distribution on behalf of some 750 organizations 

in the hospitality vertical. Hsyndicate helps its members to reach highly targeted audience-segments in 

the exploding new-media landscape within hospitality... channels of ever increasing importance which 

are difficult to reach through classic wire services like PRnewswire or BusinessWire. With the central idea 

‘ONE Industry, ONE Network’, Hsyndicate merges historically fragmented industry intelligence into a single 

online information and knowledge resource serving the information-needs of targeted audience-groups 

throughout the hospitality, travel & tourism industries... serving professionals relying on Hsyndicate’s 

specific and context-relevant intelligence delivered to them when they need it and how they need it. 

 u www.hsyndicate.org
  

Since introducing the world’s first electronic hotel door lock and first electronic in-room safe in 1979, VingCard 

Elsafe has installed products in more than 42,000 properties worldwide, securing in excess of 7 million hotel 

rooms. Today, their comprehensive product line is comprised of VingCard electronic locking solutions, Elsafe 

in-room safes, Orion energy management systems, and PolarBar minibars. VingCard Elsafe leads the industry 

in advanced locking technologies, including NFC, RFID/RF-Online and ZigBee-based networking solutions, and 

offers the only UL-listed electronic hotel safe on the market. With an extensive worldwide service and support 

network, VingCard Elsafe provides continuous support to its clients around the globe. VingCard Elsafe is part of 

ASSA ABLOY Hospitality, the world’s leading provider of hotel locking solutions. ASSA ABLOY is a publicly listed 

Swedish company traded on the Stockholm Stock Exchange. 

 u www.vingcardelsafe.com 
 

We all know that the future will be different, but how will it be different? For companies in the hospitality 

industry, Wade & Co. uses scenario generation to get at the answer to that question – in strategic 

workshops, team-building exercises, and conference presentations the world over. As a specialist in 

business foresight, Wade focuses on visualizing how the future “business landscape” could realistically 

change, ushering in new kinds of customers and competitors, creating new opportunities, and affecting 

your chances of success. Heading the company is Woody Wade, who is also the founder and publisher of 

the Hotel Yearbook. 

 u www.11changes.com
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Stay First
The maximum expression in 
minimalistic  electronic lock.

13,56MHz technology compatible with:  | ISO 14.443 A (MIFARE) | ISO 14.443 B | ISO 15.693 | Near Field Communication (NFC)

The First Invisible Lock
Essence by VingCard revolutionizes the electronic lock industry by housing all lock components, including the 
reader, inside the door and therefore, reaching the maximum minimalistic expression, the true Essence of an 
electronic lock. 

Essence takes the definitive step in minimal hardware on the door and truly blends with any design requirements, 
enhancing the style of your hotel and taking the user-interface experience to a new level. 

You cannot see it, but you will experience the true essence of a secure and reliable electronic lock.

VingCard Elsafe | P.O. Box 511 | 1522 Moss | Norway 
Phone: +47 69 24 50 00 | info@vcegroup.com | www.vingcardelsafe.com
Provider of: VingCard Locks and Systems | Elsafe Safes | Orion EMS | PolarBar Minibars

|  Advertisement  |

http://www.vingcardelsafe.com/en/vce/VingCardElsafe/Products/?productId=990260
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Hotel Yearbook 2014 
In 2014, the Hotel Yearbook will feature a comprehensive outlook for major geo markets as 
well as indepth interviews with hotel group executives focusing on key segments including 
luxury and lifestyle brands. Additional articles include expert views in the fields of design, 
environment, technology, social media, finance, education, business travel and human 
resources.
• This edition will be available from 20 December 2013

HYB Special Edition - Digital Marketing 2014
The Hotel Yearbook branches out again with a new Special Edition onthe future of digital 
marketing within the global hospitality industry. Authors include some of the industry’s 
best known thinkers and doers in various fields such as reputation management, revenue 
management, search engine optimization, social media channel management via OTA’s. More 
information on this special edition will be made available very soon!
• This edition will be available from 5 February 2014

HYB Special Edition - Hotel Concepts 2014
The Hotel Yearbook branches out again with a new Special Edition on innovative hotel concepts 
within the global hospitality industry. Authors include some of the industry’s best known 
thinkers and doers in various fields such as architecture, interior design, branding and consumer 
marketing. More information on this special edition will be made available very soon!
• This edition will be available from 22 March 2014
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