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Since Google’s recent acquisition of Nest, the ‘Internet of 
Things’ (IoT) has been the phrase on everyone’s lips but 
what is this new phenomena all about?

It already has its own definition on Wikipedia - 
http://en.wikipedia.org/wiki/Internet_of_Things 

Looking back, the internet of things is not new at all – the 
term was coined back in 1999 and RFID (Radio-frequency 
identification), which has been around since 1973  is seen as a 
prerequisite to the internet of things.

So what’s changed to make this the current hot topic and a 
market that will reach a value of $8.9 trillion in the not too 
distant future?

In short, technology and the internet itself have changed. 
Bandwidth is growing exponentially with increased pipelines 
from internet providers and the introduction of 4G to the UK 
as well as component costs dropping in price rapidly to the 
point that connectivity is becoming a standard feature, even for 
processors costing less than £1.

As an example of this increased connectivity, in 2013 there was 
approximately 1 device connected to the internet per person on 
earth. By 2020, we expect this to increase to around 9 devices 
connected to the internet per person (with a population of 8 
billion in 2020). Presently, 80 ‘things’ connect to the internet 
every second but by 2020 we will see this rise to more than 250 
‘things’ connecting to the internet every second!

The above stats may sound quite daunting for a hotel that is 
currently struggling to keep up with its customer’s bandwidth 
demands - but it is not all bad news for Hotels.
For example, new ‘smart fridges’ will mean businesses will no 
longer run out of stock as the connected fridge will have the 
ability to re-order depleted stock without the need for human 
interaction, freeing up your chef’s time to concentrate on what 

they do best. Similarly, the connected fridge could alert a chef 
via their smart phone when the temperature has risen to an 
abnormal level further preventing stock wastage.

Furthermore, connected mini-bars can auto-charge when a 
product is removed, can alert of the need for refills, and then 
store the data on the customer profile to ensure the ‘favourites’ 
are fully stocked on their next visit – or even help create the IoT 
version of Room Service that every hotel is trying to re-invent!

Wearable technology such as smart watches and smart glasses 
will allow for an enhanced guest experience as the device can 
detect who the customer is using facial recognition as soon as 
they enter your property informing the wearer that:

• ‘Mr Jones’ has stayed at the hotel before

• likes a wake-up call at 6.00am

• prefers to communicate in his native language

• is a member of your loyalty club

• And deliver special offers based on this info to the latest 
Digital Signage as he passes

The IoT brings people, processes, data, and things together to 
make networked connections more relevant and valuable than 
ever before, and its impact is no different at hotels than it is at 
your home, at work or in your car. Through the IoT, information 
is turned into actions that create new capabilities, richer guest 
experiences and unprecedented economic opportunity for hotels. 

The hospitality industry should aim to benefit from the IoT as it 
is on the forefront of utilising it to enhance the guest experience 
and increase operational efficiency. But first let’s sort out decent 
free Wi-fi in all hotels – and then we can get to ‘The Internet of 
Hotel Things’...perhaps?

The Internet of Hotel Things
Carl Weldon, HOSPA CEO, and Wayne Gosden, Professional Development 

Marketing & Communications, investigate the latest in connectivity
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HOSPA Explains the Internet of Things

Security:
Keyless door locks that send a 
text message when activated. 
Choose who has access and 

record entry/exit logs.

Lighting:
Lights that smartly switch on/off when 

there's movement in a room. They could 
predict the average time a bulb will last, 
and sense when bulbs have blown, thus 

ordering replacements online.

Coffee Machines:
They can track the preferences of 

customers, digitally update recipes, and 
help baristas remotely monitor the 

performance of the machine.

Fridges:
Can detect what kinds of pCan detect what kinds of products 
are being stored inside, and keep a 

track of stock through barcode or RFID 
scanning. They can determine when 

foods need to be replenished and 
order more online.

AC/ Heating:
Can turn on/off when an individual is 
on their way to the office/hotel room 

etc. Knows personal preferences, 
user’s location and even weather 

forecast.

In our houses we’re surrounded by tiny, intelligent devices that capture data about how we live and what we 
do. Now that they are beginning to talk to one another, we will soon be able to choreograph them to respond 

to our needs, solve our problems, even save our lives.

Cars:
Individual gets into car, searches 

for hotel on GPS navigation, books 
hotel through navigation and car 

key provides room key access.

arena4|finance embarks on an exciting new direction with HOSPA

After almost 10 wonderful years providing administrative 
support to the Membership and Events services of 
the Hospitality Professionals Association, HOSPA; 

arena4|finance’s Debra Adams and Wayne Gosden are to 
now focus solely on the management of HOSPA Professional 
Development.

During the final week of March, the handover of the administration 
for HOSPA Membership and Events services will take place. The 
new team will be managed by Jane Pendlebury from the Penrose 
Partnership. Jane is a longstanding member of HOSPA and a key 
support in the organisation of HOSPA’s annual conference and 
exhibition, HOSPACE; and will be located at Haslemere in Surrey.

Jane said that the team was "very excited" about the role and 
thanked Debra and Wayne for the excellent job they have done 
until now and the great handover. She added: "Our approach 
will be slightly different as my background is from the membership 
side. One thing we will be hoping to do is add 
more hotels as members". 

The team can be contacted at:
HOSPA Membership & Events Suite 39, Longdene House, 
Haslemere, Surrey, GU27 2PH  

The change in management has arisen due to the expansion of 
HOSPA Professional Development in recent years.

Now delivering two very successful and highly recognised 
education programmes in Revenue Management and Financial 
Management, as well as providing numerous short courses in the 
areas of finance, revenue and IT, HOSPA has become a leading 
provider of education and training to the hospitality industry. 

At arena4|finance, we would like to thank all the members, 
suppliers, sponsors and patrons for their incredible support 
over the past 10 years. We look forward to focusing on the 
further expansion of HOSPA Professional Development and its 
programmes. Watch this space for more information about our 
new activities!

Should you wish to discuss how HOSPA can assist your 
organisation, then please call us on +44 (0) 1202 889 430 or 
email us at education@hospa.org.

HOSPA Membership & Events can be called on: 
0203 418 8196 or emailed at: 
jane.pendlebury@hospa.org, jenny.rose@hospa.org

HAS MOVED




