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An HVS Quarterly Hotel Market Update

While declines in inbound tourism in mainland China abated, mainland Chinese outbound tourism to
Hong Kong and Macau slowed.

Hong Kong FIGURE 1: HONG KONG VISITOR ARRIVALS
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second quarter of 2014, reflecting a 9.6% year- 1 2%
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were 10.4 million mainland Chinese visitors ] e s South Korea -
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growth but is still nonetheless 9.3 percentage o = — YOYChange s
points lower than figures in the strong second 1012 2012 3Q12 4Q12 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14

quarter of 2013. On a positive note, Hong Kong's

source markets were more dynamic; Visitor  Source: Hong Kong Tourism Board

arrivals from Singapore registered the highest

YOY increase at 21.1%, driven by the increasing popularity of new low-cost-carrier (LCC) routes launched
by Scoot, a sister venture to Singapore Airlines. The South Korean market continued to expand rapidly at
19.3%, surpassing the size of the Japanese market for the fourth consecutive quarter to firmly position
itself as the third-largest source market for Hong Kong. Nevertheless, Japan started to see a recovery in
outbound tourism, with visitor arrivals to Hong Kong rising 7.1% YOY in the second quarter of 2014. The
13.9% decrease in visitor arrivals from the Philippines was compensated for by 21.1% growth in the
mainly transit visitors from Thailand, resulting in positive growth in total Southeast Asian market visitor
arrivals. Among long-haul markets, visitor arrivals from the USA increased by 4.1% and from Australia by

8.6%. Visitor arrivals from European countries
FIGURE 2: HONG KONG OVERNIGHT VISITOR ARRIVALS

decreased by 2.8%.
.8 28%
§7 25% Despite an 8.5% increase in overnight visitor
] o arrivals, the share of the same relative to total
1%

visitor arrivals slid from 47.3% in the first quarter
5 18% of 2013 to 46.4%. This was mainly attributable to

_.4;14 - R 14% growth of just 14.2% in day-trip mainland
3 USA L p \ 1% Chinese travellers from 5.4 million to 6.2 million,
\‘=::‘;::°rea L’ . R / | as well as to declines in overnight visitor arrivals

’ - [—— w " from the Philippines and Thailand. Overnight

! Others % visitors from mainland China increased by only

0 kel 0% 8.5%, down 4.6 percentage points from 13.1%
1012 2012 3012 4Q12 1013 2013 3Q13 4Q13 1Q14 2Q14 growth in the same period in the previous year.
Related figures for the Philippines and Thailand

Source: Hong Kong Tourism Board were down by 14.3% and 7.7%, respectively.

However, visitors from other parts of Asia-Pacific still supported healthy growth in overnight visitor
arrivals, particularly as figures for Singapore rose by 29.1%and South Korea by 25.7% YOY. Notably,
higher than 10% growth was recorded in Taiwan (17.1%), Japan (12.3%) and Macau (11.3%). Among
long-haul markets, the majority of European countries and the USA posted single-digit percentage
increases in visitor arrivals, while Canada increased by 1.1%; the combined Oceania markets fell by 7.4%.
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Hong Kong High-Tariff A-Hotel Market Performance
FIGURE 3: HONG KONG HIGH-TARIFF A-HOTEL MARKET PERFORMANCE
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The second quarter of 2014 saw a continuous increase in demand in the High-Tariff A-Hotel Market while
the supply remained limited at 34 hotels with 17,522 rooms, unchanged since the first quarter of 2012.
With occupancy levels in the High-Tariff A-Hotel Market reaching 84.3%, hotel operators were able to
drive average rates by 5.0% YOY from HK$2,282 to HK$2,397, fuelled by the gradual return of the higher-
spending Japanese and long-haul markets. While occupancy remained unchanged, RevPAR performance
surpassed HK$2,000 for the first time in the second quarter; it grew 5.0% YOY to HK$2,019.

FIGURE 4: HONG KONG OVERALL HOTEL MARKET SUPPLY COMPARISON

90,000 With high land and development costs, the
80,000 development pipeline for High-tariff A hotels
70,000 in Hong Kong is limited, unchanged since the
2 60,000 second quarter of 2012 at 17,540 rooms.
5 50,000 However, with the Hong Kong hotel market
s 40,000 taking a step further as a destination for high-
2 30,000 end leisure and business travellers, new high-
20,000 tariff A hotels will be added to the market
10,000 from 2016 onwards: a 120-room Proposed

Guesthouses Property in Wanchai (2016), the 599-room
201202 201203 201204201301 |201302|201303|2013Q4 201401 2014Q2 | Shangri-la Hung Hom (2016) and the 600-
High Tariff A | 17,540 | 17,534 | 17,522 | 17,522 | 17,522 | 17,522 | 17,522 | 17,522 | 17,522
HighTariff B | 24,683 | 24,632 | 25,145 | 25,794 | 26,557 | 26,780 | 26,999 | 27,197 | 27,198
Medium Tariff | 16,844 | 18,416 | 19,566 | 19,321 | 19,449 | 19,530 | 19,845 | 21,038 | 21,234
Unclassified | 4,702 | 5276 | 4,791 | 5390 | 5021 | 5211 | 5527 | 4,685 | 4,938 = of 2014. Medium-tariff hotel supply increased
Guesthouses | 6,380 | 6,599 | 6,785 | 6,930 | 7,218 | 7,441 | 7,579 | 7,822 | 8,015 | at the fastest rate of 12.4% CAGR between

2012 and 2014; the High-tariff B hotel supply
grew at 5.0% CAGR.

0

room Rosewood Hong Kong (2017) are the

confirmed projects as of the second quarter

Source: Hong Kong Tourism Board
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FIGURE 5: MACAU VISITOR ARRIVALS
Macau
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Total visitor arrivals to Macau grew 7.5% YOY to 19%

7.6 million in the second quarter of 2014. 7 =f::g"mg 16%
Mainland China continued to drive the market, _"éﬁ m— Taiwan 13%
posting 12.2% YOY growth and accounting for ES - - %:e;ange - 10%
66.4% of total visitor arrivals. However, similar to ?f“ @ N Lo ) S
the situation in Hong Kong, growth was still 3.5 g3 \ ’ M %
percentage points lower than in the same period 2 1%
in 2013, reflective of the slowdown in the 1 2%
mainland Chinese market. Hong Kong, the second- ° 5%

1Q12 2Q12 3Q12 4Q12 1Q13 2Q13 3Ql13 4Q13 1Q14 2Q14
largest source market (21.0%) for Macau,

continued to decrease at 2.5%. On a positive note,
the third largest market, Taiwan, recovered to
post 8.0% YOY growth. Visitor arrivals from elsewhere in Asia-Pacific grew modestly, with the exception
of several Southeast Asian Markets, namely Indonesia, Malaysia and Thailand. Singapore registered the
highest YOY growth at 21.1%, mainly supported by increasing numbers of Singaporean visitors to Hong
Kong; the geographical proximity of Macau to Hong Kong allows the territory to capture additional
tourist demand. Notably, the South Korean market again performed strongly, registering 18.8% YOY
growth. Furthermore, the Japanese market grew 13.1% YOY in the second quarter of 2014. As for other
long-haul markets, visitors arrivals from the USA and Australia increased by 4.4% and 4.1%, respectively;
growth in European markets remained flat at 1%.

Source: Macau Government Tourism Office

Despite overnight visitor arrivals to Macau
increasing by 1.9% YOY to 3.5 million in the
2% second quarter of 2014, the share of overnight
e visitor arrivals decreased by 2.5 percentage points
PR from 48.8% to 46.3%. Similar to the situation in
1% Hong Kong, increasing numbers of day-trip

FIGURE 6: MACAU OVERNIGHT VISITOR ARRIVALS
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30 ! \ visitors from mainland China accounted for the
2.5 \ 12% . o . .
g \ smaller share of overnight visitor arrivals. While
2.0 Hong Kong ! \ . . .. .
Mainland China [ . g, total mainland Chinese visitor arrivals grew by
1.5 I Tai -~ / . . . . .
P — o Pl Se 12.2%, mainland Chinese overnight visitor arrivals
’ = South Korea S S o 4%  only increased by 8.0%. Among the remaining top
0.5 Others .
| — — Yovchange source markets, Taiwan, Japan and South Korea all
0.0 0% . . P
1012 2012 3Q12 4Q12 1013 2013 3013 4Qi3 1Q14 2Q14 experienced healthy growth, with double-digit
YOY increases for Japan (13.4%) and Taiwan
Source: Macau Government Tourism Office (12-0%)-

FIGURE 7: MACAU GAMING REVENUE
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Gross gaming revenue in Macau continued to grow, increasing
0% by 12.6% YOY from MOP172 billion in the first half of 2013 to
60% MOP194 billion in the same period in 2014. However, growth
so had slowed compared to the 15.2% increase in the first half of
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0% 2013, mainly due to weaker VIP volumes and a lower hold rate.

In June 2014, in particular, gaming revenue in Macau fell by

Macau Gaming Revenue
N
o
o

150 30%
i 5 3.4% YOY — the first such decline in more than four years — due

100 B 20%
~ 126% to China's anti-corruption campaign. On a positive note, mass

0 0% . . . .
> ! gaming demand in Macau is growing faster than ever before;
0 0% as of June 2014, casino revenue earned by bacarrat grew by
2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 YID YTD

1302 1402 38.7%, which is 35.4 percentage points higher than VIP

- . bacarrat gaming revenue.
Source: Macau Statistics and Census Service
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China FIGURE 8: CHINA VISITOR ARRIVALS

9 10%
The decline in international visitor arrivals to g &%
China (excluding Hong Kong, Macau and Taiwan) , \\ o
finally abated, with a decrease of only 0.4%
recorded in the second quarter of 2014 and total
visitor arrivals even registering a marginal 0.3%
increase to 32.1 million. These improvements
were attributable to the Hong Kong and Taiwan
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markets. The Hong Kong market, which accounts [ Others 4%
for 59.6% (19.2 million) of the total market share, 1 _Lauz?a %
grew 0.8% YOY. The Taiwanese market expanded o L= _—_YOChange %
by 10.0% YOY from 1.2 million to 1.3 million, as 1012 2012 3Q12 4Ql2 1Q13 2013 3Q13 4Q13 1Ql4 2014

increasing numbers of Taiwanese went to China

to work and visiting family, friends and relatives.  Source: China National Tourism Administration

The Macau market, by contrast, declined by 2.9%. * Excludina Hona Kona and Macau

With regard to international visitor arrivals, the South Korean market improved by 5% to surpass 1
million. Mongolia registered the highest YOY growth at 13.0%. Apart from the markets mentioned above,
the majority of the short-haul markets in Asia-Pacific remained flat or decreased, including Japan (-6.5%),
North Korea (-8.8%) and Thailand (-10.4%). In general, the following obstacles to growth in international
visitor arrivals to China remained in the second quarter of 2014: slowing economic growth in China, the
appreciation of the Renminbi, complicated visa application procedures, diplomatic disputes, and concerns
about greater pollution. With regard to long-haul markets, visitor arrivals from the Americas, Oceania and
European markets continued to decrease by single-digit percentages on average.

FIGURE 9: TAIWAN VISITOR ARRIVALS Taiwan
. 30 30%
g PN The second quarter of 2014 saw 29.2% YOY
%25 , \\ a0  8rowth in total visitor arrivals to 2.5 million,
’ \ attributable to a 39.4% increase in tourists from

1% mainland China, as well as 30.1% growth in
tourists from Hong Kong and Macau. Mainland

1% China continued to dominate the market,
accounting for 40.8% of total visitor arrivals,

e  while mainland China, Hong Kong and Macau

- _t’:v*mnge accounted for more than half of total visitor

0.0 % arrivals (56.6%). The popularity of Taiwan
1Q12 2Q12 3Q12 4Q12 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 among visitors from mainland China, Hong
Kong and Macau are mainly due to historical

ties and cultural familiarity. Due to the strong

demand from mainland China, Taiwan increased the quota for independent mainland Chinese tourists to

the island from 3,000 to 4,000 in April 2014. Growth in the Japanese market followed, increasing by
23.9% and accounting for an 14.7% share. Notably, the South Korean market remained strong, with
visitor numbers growing 69.1% to 110,321 in the second quarter of 2014. This strong perfomance has
firmly established South Korea as the fourth-largest source market for Taiwan, surpassing Malaysia,
which recorded 23.1% YOY growth. The expansion of low-cost carriers to Taiwan has opened the market

Japan

Hong Kong, Macau
s mainland China
[ Others
0.5 B South Korea

Taiwan Visitor Arrivals
=
w

Source: Taiwan Tourism Bureau

to price-sensitive and often younger tourists from the region. In addition, the Philippines market had the
highest rate of YOY growth at 69.1%, boosted by Easter and school holidays in April. Among long-haul
markets, Canada and the USA increased by 28.6% and 15.1%, respectively. The European and Oceania
markets also recorded double-digit percentage growth.

CHINA - | PAGE 8
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China Hotel Market Performance
FIGURE 10: TOP 10 HOTEL MARKETS IN CHINA, Q2 2014

Majority of the hotel markets across mainland 700 85%
. . . Average Room Rate

China achieved YOY growth in occupancy, average 600 mREVPAR 80%

rate and RevPAR in the second quarter of 2014. Occupancy 75%
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Among the top ten overall hotel markets, Luoyang, 70%

Sanya and Shanghai registered double-digit
RevPAR growth at 28.5%, 12.0% and 10.8%,

respectively. Shanghai, in particular, benefited 55%
from strong MICE demand generated by the 50%
Formula 1 Chinese Grand Prix in April and the 4%

Shanghai International Commercial Vehicle 0 40%
Exhibition in June. Ranked as fifth in terms of \\,,,o"}\
RevPAR performance, Changsha continued to S
register the highest occupancy rate across China Source: China National Tourism Administration (CNTA)

at 79%, despite a 9.2 percentage point decrease

compared to the same period in the previous year. The relocation of a popular Chinese TV show filmed in
Changsha to other cities led to a partial loss of room nights generated by fans, one of the traditional major
sources for the city. On the other hand, Luoyang registered 31.4% YOY growth in average rate from
RMB305 to RMB400, mainly attributable to the successful promotion of the Luoyang Peony Fair at the
annual meeting of the World Tourism City League in September 2013 in Beijing and the 2013 Luoyang

Culture Tourism Festival held in Henan.
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In the second quarter of 2014, Yinchuan
registered significant YOY RevPAR growth of
1200 80% 257% from RMB135 to a record RMB481; the
1000 75% increase was attributable to the opening of

70% Wanda Realm Yinchuan at the end of 2013

65% along with the tourism promotions launched

60% by the local government. Shanghai also saw

55% healthy YOY RevPAR growth at 6.4% in line
°o 5

FIGURE 11: TOP 10 FIVE-STAR HOTEL MARKETS IN CHINA, Q2 2014
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45% the majority of other cities saw declines in
0 40% five-star  hotel  performances. Harbin,

é\ x» & Q,.» Qf & traditionally the highest performing five-star
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market with only two five-star properties,
saw a 17.9% YOY decline from RMB722 to
RMB593. The significant drop in RevPAR was
caused by an 8% decline in occupancy, amid concerns over heavy air pollution in northern China. At the
same time, Sanya saw a 5% decline in RevPAR from RMB615 to RMB586, mainly attributable to five-star
hotels lowering their average rates in order to compete with the increasingly popular four-star hotels in
Sanya. In the second quarter of 2012, the average rate of five-star hotels in Sanya was RMB969, but it
dropped to RMB888 in 2013.

Source: China National Tourism Administration (CNTA)

Although five-star hotels’ prospects for success in mainland China remain unclear, Starwood announced
further development plans for seven five-star properties in the second quarter of 2014; the pipeline
properties include Luxury Collection Hotels in Suzhou and Nanjing, as well as St. Regis hotels in Lijiang,
Nanjing, Zhuhai, Changsha and Hainan Qingshui Bay, which are scheduled to open by 2016. In addition,
Accor annouced in May 2014 that it has signed a management contract for three more five-star hotels;
these properties are located in a ski reasort near the North Korean border, Hainan province, and a
country park in central China.
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B K RV G T R
0014 4EH —FRpE, o E Sl 2 BT E T F 10: FEKR: 10 KEJETY, 2014 FEE-FF

ity NEZR . T8 B R T B a5 2 700 o s
eI LK, 10 A AT, . 500 nETABNE %

75%

A b A T B U A 40 SR AS 28. 5%, 500
12. 0%F1 10. 8% PIALBUGE K. FIEIHZ a0
it 4 A —Zor b E KRR 6 ) Eifg E 300 60%

= brrs H 4 R 2= A ) amsh MICE 753K . 2 55%
BE R U aR 2 LA K VD Ak S5 A5 T9% 1) I I I 0%

70%
65%

o
w

o
=

PR B AR, EHLEER T 5%
9.2 AHE TR SERIERID R — A5 3L L M Zm R R Kb EO WM mR EH
TATHM T HIER 2 e, —eREE L

ERCT B2 R i > . gL, TR A S

IR 22 R RKYPUF R — IRIR. 73— T,

& BH P S 3 AN [ PR3 31, 4%, A 305 Jo bk & 400 Jo, FEFEGE 2013 4 9 HALRiZ4T

(1) T T e e T B R AE 2 i D B AR I BHAE FHE 2, DL A 25T 1 2013 AE3% BH SCAR BRI T

B 11: PE 10 KEERBEE TS, 2014 EE_FE 2014 EH R, R)IA A IR
1200 o NIEHEAC 257%, M 135 JTTHEGILFE
. 481 Joo. KIE_EFFRIREZE 2013 AR

75%
1000

e WTIESEAEIRE TR, BARCS B BUN JH )

L 2
. R E ARG . E R R YR
. S BARTTIZRIL, STHL 6. 4% MM EER L
oo 6K, TR B T G TR G
" BRI, MRS PR RGNS, (A

v

v

% ALgy LHR RN RIS .
s% MG JRIEIRE R I as [RT EE REE 17, 9%,
o W WU M ao% M 722 JTTPEE 593 6. SRR ERILE
b AR = dem TN OWEE R BRI 2ZIN FY E%T(’%E‘JE%)\{EKF% 8%, U\Z’(
AT A B b 7 B A s G AR . TR
B, = WRIEET IS T FE 5%, M 615
JCR% % 586 76, F BRI TR E FEF2 a0, CUELS H a8 s 1 =30 Y 52 2 15 55 4
2012 FE5F 2R, =W HREONEEE A 969 J6, {H 2013 4F K% 888 Jt.

200 BAEEKAE

S

RIS A

IR TR GG AE o [ OB i) OB IR BTI& R b, (HE A RERIT 2014 H5 —F L EAmit—
AN T TR G R DT AT s AU B N N R R SRR IR B, DL . F
ROy BRIEES VDA RS KIS O s, XS TR T 2016 SERTRL. tEAL, HEmEEH]
T 2014 £ 5 JEAHEE =FLEJINENEB S F; XL 2567 I iL s g 5 ) 2
HEEEA . R E &b X R A b

B K RS T 3781 - | PAGE 11



First-tier China Hotel Market Updates

Only Shanghai and Shenzhen Achieved the RevPAR YOY Growth While the Other Two First-Tier Cities
Declined.

FIGURE 12: FIRST-TIER CHINA HOTEL MARKET PERFORMANCE

Beijing Occupancy (%) 60.2 674 596 542 620 665 599 509 589 647 589 477
Average Rate (RMB) 472 458 505 517 533 515 540 522 525 504 525 516
RevPAR (RMB) 284 309 301 280 330 342 323 266 309 326 309 246
RevPAR YOY Change (%) 15.0 194 113 184 16.2 11.0 73 52 -63 -47 -43 -74
Shanghai  Occupancy (%) 58.0 570 59.0 510 60.0 580 580 51.0 600 61.0 60.0 55.0
Average Rate (RMB) 640 595 629 617 640 602 622 614 656 600 656 649
RevPAR (RMB) 371 339 371 315 384 349 361 313 394 366 394 357
RevPAR YOY Change (%) 0.0 -36.3 -123 4.7 4.0 29 -18 -0.7 2.3 4.4 8.3 137
Guangzhou Occupancy (%) 65.0 65.0 69.0 590 640 62.0 650 570 620 61.0 620 56.0
Average Rate (RMB) 519 392 512 440 510 417 517 448 509 421 509 495
RevPAR (RMB) 337 255 353 260 326 259 336 255 316 257 316 277
RevPAR YOY Change (%) -33.2 32.0 -45 34 -4.0 19 -36 -20 -19 -06 -6.1 8.5
Shenzhen  Occupancy (%) 714 645 665 643 705 632 624 633 664 59.7 61.1 610
Average Rate (RMB) 419 412 441 441 447 438 447 443 456 443 456 456
RevPAR (RMB) 299 266 293 284 315 277 279 280 303 265 279 278
RevPAR YOY Change (%) 385 129 146 4.1 3.4 6.4 -3.2 0.1 1.2 -03 -1.2 4.6

Source:

China National Tourism Administration (CNTA)

FIGURE 13: THE CHANGE OF NO. OF FIVE-STAR HOTEL PROPERTIESIN  The Impact of Government Restrictions: In early

MAINLAND CHINA FIRST-TIER CITIES

No. of Five-Star Hotel Properties
= N w » w (<)) ~
o o o o o o o

o

Source: China National Tourism Administration (CNTA)

2013, the Chinese government issued eight
m Beijing restrictions on consumption by official
Shanghai . . . .
Guzr:lggzﬁlou agencies, which influenced most high-end
W Shenzhen . . .
industries such top-class restaurants, five-star
hotels, luxury retailers and so on. From the
table above, occupancy in first-tier cities
decreased YOY either at the end of 2012 or in

the beginning of 2013. Some of the first-tier

cities. Beijing, where government consumption

I I I I cities were affected more severely than other

2Q11 3Q11 4Q11 1Q12 2Q12 3Q12 4Q12 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14

is dominant, saw RevPAR decrease YOY until
the second quarter of 2014 alongside a
reduction in government consumption. By
contrast, the restrictions only had a slight
impact on Shanghai, as government consumption accounted for a smaller proportion of the hotel market
in the city.

Typical New Supply in 2014: Shanghai witnessed the opening of the Hyatt Regency in Chongming, a
suburban island of Shanghai, in May 2014. The hotel has 235 guestrooms and is located east of
Chongming. Due to urbanisation, Shanghai is expected to see more and more five-star hotels entering
suburban areas, such as Sheraton Jiading and Crown Plaza Jiading. Shenzhen will welcome the opening of
Marriott Bao’an in the fourth quarter of 2014 with about 400 rooms, whereas Beijing saw the opening of
the 353-room W Hotel Chang’an in September 2014.

Market Generator: Similar to the Shanghai Free Trade Zone, the Shenzhen-Hong Kong Cooperation Zone is
being developed in Shenzhen’s Qianhai area. With an industrial structure dominated by the four major
industries of finance, logistics, information services and technology, as well as its proximity to Hong Kong,
Qianhai is envisaged to become a strategic investment hotspot for international and domestic companies.
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Hotel Market Performance

FIGURE 14: HOTEL MARKET PERFORMANCE IN HONG KONG, MACAU AND TAIWAN

Market ] [ 2q11]3011{4q11]1012] 2012 3012 4012 {1013 ] 2013 | 3013 4Q13 ] 1014] 2q14]

Hong Kong Occupancy (%) 87.7 89.6 91.9 87.3 88.1 89.9 91.2 87.1 87.8 89.9 90.3 90.7 88.7
Average Room Rate (HKS) 1,286 1,281 1,558 1,483 1,415 1,414 1,644 1,472 1,379 1,359 1,581 1,496 1,430
RevPar (HKS) 1,127 1,147 1,432 1,295 1,246 1,270 1,500 1,282 1,210 1,222 1,427 1,356 1,268
RevPAR YOY Change (%) 21.3 224 14.9 13.3 10.5 10.7 4.8 -1.0 -2.9 -3.8 49 5.8 4.8
Macau Occupancy (%) 87.4 89.6 91.0 87.5 83.1 88.9 88.8 85.7 86.2 90.3 919 888 919
Average Room Rate (MOP) 1,290 1,325 1,452 1,476 1,362 1,370 1,473 1,459 1,393 1,440 1,505 1,473 1,505
RevPar (MOP) 1,127 1,188 1,321 1,292 1,131 1,217 1,308 1,251 1,201 1,301 1,383 1,308 1,383
RevPAR YOY Change (%) 20.5 21.8 18.6 16.4 0.3 25 -1.0 -3.2 6.2 6.9 5.7 46 151
Taipei Occupancy (%) 711 71.0 83.3 75.5 79.2 73.8 83.7 75.6 73.9 71.8 85.4 78.0 76.0
Average Rate (TWS) 3,932 3,684 3964 3,975 4,182 3,930 4,258 4,388 4,437 4,061 4,520 4,472 4,598
RevPAR (TWS) 2,794 2,616 3,304 3,003 3,314 2901 3,564 3,316 3,277 2914 3,860 3,488 3,493
RevPAR YOY Change (%) -0.7 9.2 8.6 7.5 18.6 10.9 79 10.4 -1.1 0.5 8.3 5.2 6.6
Kaoshiung Occupancy (%) 65.7 64.7 74.7 61.3 68.6 66.7 71.7 60.1 64.7 67.4 722 66.7 66.7
Average Rate (TWS) 2,307 2,487 2,328 2,721 2,302 2,387 2,380 2,687 2,332 2438 2,421 2,387 2,387
RevPAR (TWS) 1,515 1,609 1,738 1,669 1,579 1,593 1,706 1,614 1,509 1,644 1,749 1,593 1,593
RevPAR YOY Change (%) -1.0 6.1 6.1 9.8 4.2 -1.0 -19 -3.3 4.4 3.2 25 -1.3 5.6
Taichung Occupancy (%) 723 66.1 80.7 71.9 78.9 74.5 79.6 68.3 66.1 67.1 72.8 745 745
Average Rate (TWS) 2,269 2,354 2,406 2,603 2,272 2,440 2,438 2,675 2,458 2,475 2,468 2,440 2,440
RevPAR (TWS) 1,641 1,555 1942 1,871 1,792 1,818 1,941 1,828 1,625 1,660 1,797 1,818 1,818
RevPAR YOY Change (%) 8.7 31 8.5 14.6 9.2 16.9 0.0 -2.3 9.3 -8.6 -7.4 -0.5 118

Source: HKTB, MOTC, MGOT

FIGURE 15: SECOND QUARTER REVPAR CHANGE AND SIZE OF OVERALL HOTEL MARKET IN 50 CITIES IN CHINA
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FIGURE 16/[& 16: FIVE-STAR HOTEL PERFORMANCE OF 15 KEY MARKETS IN CHINA/ ' [E Kt 15 MR E NN AE R T IHRIN
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-4.6%
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-14.5%
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-2.9%
-3.2%
-7.8%
-0.7%
-8.4%
2.2%
-2.9%
-0.7%
-7.6%
-3.1%
-10.6%
-2.2%
-1.8%
-3.9%
22.5%
1.7%
24.6%
-3.9%
5.7%
1.6%
-7.4%
4.2%
-3.6%
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